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Trade Snapshot : tHaiLAND HALAL PRODUCTS* TRADE WITH 0IC COUNTRIES
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Million Baht

TOTAL

MoM (%) +3.81 +179.53

YoY (%)

Source: Global Trade Atlas (GTA), JAN 13, 2026.
THAI EXPORT VALUE BY PRODUCT GROUPS:
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OIC COUNTRIES' HALAL PRODUCT* IMPORTS FROM GLOBAL MARKETS : JAN-NOV
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TOTAL : 588,522 M $US / (7.41% YoY)

FASHION Major Countries

. Thailand Ranking/

China 2778% |  Market Share
274,386 M SUS  suitzerland 9.46% #23/079%
(+9.32% YOY) India 6.66% : y
Major Countries . Thailand Ranking/
Brazil 924% | Market Share
253,809 M $US Incia 8.24%  #14/218%
(+5.69% YOY) China 6.14% 1
Major Countries . Thailand Ranking/
Germany 1 10.87% - Market Share
44,586 M SUS  suitzeriand 1020%  #45/015%
(5.51% YQY) Belgium 939% 1 B
COSMETIC Major Countries - Thailand Ranking/
France 14.21% Market Share
15,741 M $US China  854%  #177198%
(+8.50% YQY) South Korea  6.96%
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Source: Global Trade Atlas (GTA), Jan 15, 2026
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Million Baht

THAILAND EXPORT FOOD TO OIC COUNTRIES
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Source: Global Trade Atlas (GTA), Jan 15, 2026

MAJOR MARKET
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SPOTLIGHT SECTOR : FASHION

THAILAND EXPORT FASHION TO OIC COUNTRIES
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